Make an informed decision.

Deciding on which websiteto spend your advertising dollars on can be aconfusing endeavor.
You oweit to yourself to make an informed decision based on your own research. Consider thefollowing:
1) Isthewebsite "user friendly"?
2) Doesthewebsite have integrity? In other words, doesit appear to bewell updated?
3) How do peoplefind the website?
4) Are peoplelooking at the website?
5) How will you be represented on the website?

1) - Doyoulikethe appearance of the website?
Isit easy to read?
Isit easy to find theinformation that you arelooking for?
Isit easy to navigate from one page to another and come back to where you began?

2) - Maintaining awebsiteisa"full time" job.
Check for integrity of theinformation given.
If thereisan events or schedule page, arethe dates current?
You may need to call avenueto actually check thisinformation.
Iscontact information provided?
If aquoteisused, isthe source of the quote documented with aviablelink?

3) - Doesthe website have good search engine placement?
Writedown afew "key words" and "key word phrases’ that pertain to your businessand to
the audience you are wanting to attract.
Enter theseinto the search engine. Doesthe website you are considering show up?
How closeto thetop of theresults page doesit show?
For instance, typeinto the search engine” winter texan " (the audience you want to attract)
Then try "winter texan (your product or service)"
You may also want to enter " (your product or service) inthe Rio Grande Valley"
If the website showson thefirst page of search resultsitislikely to beviewed by more people.
If it placeswithin thefirst five pages of results, thereisstill agood chancethat it may be viewed.
How far peoplewill gointo search resultsisagood question. How far would you look?

4) - The number of visitorsto awebsite, and the pagesthey click on, iscalled website traffic.
When avisitor arrives at the site, their presenceislogged and any linksthat they click on arealso
monitored. These numbers get added up, giving the website owner anideaof how many peoplearevisiting
thesite. Itisaway of measuring the success of awebsite, asthe moretrafficit gets, themore popular itis.

Websitetrafficismeasured in "hits’, "pageviews' and "uniquevisitors'.
It isimportant to understand the differencesin theseterms.

A HIT iscounted each time someoneviewsafile (HTML fileor graphicfile) on aWeb site.

A single Web page can be made up of many files; for example, if aWeb pageisoneHTML fileand ten
imagefiles, that would show as 11 hitswhen peopleview that page. If you'rejust interested in how many
peoplearelooking at asite, you probably don't care about hits.



PAGE VIEWSisthe number of web pagesthat visitors have viewed.

If avisitor visits 10 pagesin awebsite, thiscounts as 10 page views.

Thisisgood information to guageif awebsite gets browsed through or just visited in passing.

Compare the number of page viewsto the number of uniquevisitorsto accurately judge thisinformation.

UNIQUE VISI TORSisthe approximate number of peoplewho viewed pageson your siteinagiven
month. Uniquevisitorsaretracked by the IP address of the computer the personisusing. If thesamelP
addressreturnsto view your site within the month, that will add hitsand pages, but won't increasethe
number of uniquevisitors.

Be aware of information given to you about website traffic.

If someonetellsyou that they get 12,000 hits per month, this does not mean that 12,000 peopl e looked at
their website. What you want to know is how many uniquevisitorsthere are per month and what isthe
average number of page views per visitor.

You can verify websitetraffic information on theinternet.

www.compete.com, hereyou can compare unique visitorsfor up to 3websitesat atime.

Simply typeinthewebsite addresses and click on the compare button.

www.alexa.com, thiswebsite showsavariety of webtrafficinformation.

5 - Will people seeyouimmediately or do they haveto |ook for you?
Thereare 2 waysof representing an advertiser on awebsite.
1) banner ads- apicture or graphic that representsyour business
2) text - your businessname
Theseareusually "linked" to apagethat displaysyour advertisement or to your website.
You want to know in advance wherethese linkswill be placed. Arethey in an obviouslocation.
Doestheviewer seethem right away? How many pagesare your links placed on?



